
John Smith’s Grand National 
& John Smith’s People’s Race

• Objective of the activity
– Build engagement with consumers with a unique event 

that brings them closer to horse racing
– Communicate that John Smith’s is the official sponsor of 

the Grand National 

• Methodology 
– Mirror reader panel
– Pre Wave 1,309 respondents

• January 2007

– Post Wave 1,025 respondents
• April 2007



Communication success - awareness of 
John Smith’s strapline rose after the 
campaign

Which of these statements is associated with 
John Smiths brand - 'No Nonsense'

0%

10%

20%

30%

40%

50%

60%

All 
re

sp
on

de
nts

Age
d 

U45

Age
d 

45
+

M
en

 

W
om

en

Pre 
Post

Source: Mirror reader panel Jan 2007 & April 2007
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Higher awareness of John Smith’s 
association amongst readers with an 
interest in Horse Racing  

Which of these sports is John Smith's associated 
with? 
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Spontaneous awareness of John Smith’s 
sponsorship was high post campaign

% of all respondents who spontaneously 
mentioned these brands
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A third of readers named John Smith’s 
as the sponsor of the Grand National

Prompted awareness of sponsor
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Spontaneous + Prompted = Total 
Awareness



The John Smith’s People’s Race

10% of all respondents were aware 
of the People’s Race taking place on 
the same day as the Grand National 

This rose to 14% of Mirror.co.uk
users

22% of those who placed a bet on 
the Grand National

And 37% of Racing Post Xtra readers

Source: Mirror reader panel April 2007



Ladbrokes took a third of our readers 
bets on the Grand National 

% of those that placed a bet on the Grand National

Ladbrokes, 
33%

William Hill, 
22%

Coral, 14%

Tote, 3%

Bet365, 1%

Other, 27%

Ladbrokes gets a third share of all bets placed in the last 12 
months on TGI

Source: Mirror reader panel April 2007 & TGI Jan – Dec 2006



Summary

• Increased awareness of ‘No Nonsense’ 
strapline

• Great spontaneous awareness for 
Grand National sponsorship

• Inaugural People’s Race engaged over 
a third of readers with an interest in 
Horse Racing
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