Setanta Sports sponsorship of
Saturday Daily Mirror Mania
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Objectives and methodology

eCampaign objective: To increase subscriptions to Setanta Sports
during the 2007/08 football season through sponsorship of
Saturday Daily Mirror Mania section

<4 waves of reasearch have taken place using Mirror online
Reader Panel

e\Wave 1- October 2007 (364 respondents)

e\Wave 2- December 2007 (264 respondents)

e\Wave 3- February 2008 (336 respondents)

e\Wave 4 — April 2008 (265 respondents)

All respondents read the Daily Mirror and are interested in
reading about sport in the newspaper

eData was weighted back to NRS for age, sex and social grade
mirror group



1 In 4 readers correctly named Setanta
as the sponsor of the Mania section

Which brand sponsors the Saturday Daily Mirror Mania football section?
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Source: Mirror Reader Panel 2007/08 base: Mirror Sport readers mirror group



Extremely high levels of prompted
recall for sponsorship
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Source: Mirror Reader Panel 2007/08 base: Mirror Sport readers mirror group



High levels of response to campaign
amongst advertising recallers

After seeing the Setanta advertising/sponsorship, which of the following statements apply to you?
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Source: Mirror Reader Panel 2007/08 base: Mirror Sport readers who recalled Setanta advertising/sponsorship mirror group



This 1s reflected In increased levels of
subscription over course of campaign..

%0 who subscribe to Setanta Sports
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mirror group

Source: Mirror Reader Panel 2007/08 base: Mirror Sport readers who have digital subscription



... and high levels of consideration for next
season especilally amongst those aware of the
sponsorship activity

%0 readers considering getting Setanta Sports next season
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Source: Mirror Reader Panel 2007/08 base: Mirror Sport readers mirror group



Summary

eNearly 1 in 4 are aware that Setanta sponsors the Saturday Mania
section
*\When prompted 60% recall the activity — significantly higher
than UK average of 21%

eExcellent response to sponsorship - 30% more Daily Mirror readers
now subscribe to Setanta Sports compared to wave 1 — this is even
higher amongst those who claim to have read about Setanta in the

newspaper

«39% are considering Setanta next season — this increases to 54%
amongst those who are aware of the sponsorship activity

mirror group
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